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A manufacturer of highly progressive
commercial, institutional, and industrial
cleaning and personal care products was
incorporated in 1965. Canberra presently
occupies over 240,000 sq. ft. of manufac-
turing and office space, with warechousing
operations in Jacksonville, FL. and Los
Angeles, CA. Their explosive growth has
been achieved by offering dynamic market-
ing tools, exciting educational programs, a
highly professional sales force, upscale
private brand literature, a virtual reality
interactive software program (The Next
Leve/™ CD), state of the art products, least
total cost solutions through consolidation,
and a never ending quest to assist their
customers in growing their business.
Located at 3610 Holland-Sylvania Road, Toledo,
Ohio 43615. Phone: 419-841-6616

Toledo, OH... Congratulations to R.
Bruce Yacko, President and CEO of
Jaws International, Ltd., a formulator,
manufacturer, and innovator of commer-
cial chemistries. Doing the right thing
for the consumer, environment and sup-
ply chain has never been easier with the
advent of JAWS® packaging technology.
Their JAWS 3421 Glass and Hard Sur-
face Cleaner were recently named to the
USDA BioPreferredM Catalog. Simply
fill your spray bottle or JAWS® bever-
age container with water to the desig-
nated fill line, pop in a JAWS® car-
tridge, and twist on your JAWS® cap or
sprayer and begin enjoying the benefits

of doing the right thing! JAWS® Interna-
tional Ltd. concentrated on how the
world the buys. Stop shipping water! It’s
the right thing to do. The right thing for
the consumer, the right thing for the
supply chain, and the right thing for the
environment! The company can be

reached at www.jawsinternational.com.

The USDA BioPreferredS™ Program:

A biobased products procurement
progtram

Requires federal government agencies
to give purchasing preferences to businesses
producing biobased products

Defined as: composed totally, or in
large part, of renewable domestic, agricul-
tural or forestry materials

Product is reasonably available

Products meet performance standards
for application intended

Products available at a reasonable price

Currently 4,402 items are classified within
42 designated categories for rounds 1-5.
Note: Round 5 was just approved on 10/27.

The Northwest Ohio Green Products
Center, a program of the Center for
Innovative Food Technology, is a regional
initiative whose mission is to establish
Toledo and Northwest Ohio as a leader in
the development, manufacture, sale and use
of products which are produced using
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significant levels of renewable biobased ma-
terials. The Center develops promotional
programs to increase awareness of opportu-
nities for manufacturers and entrepreneurs
from the region. Additionally, it connects
those interested entities and individuals with
local resources to support their individual
initiatives and to promote sustainable
households, businesses and communities
throughout Northwest Ohio. Information is
available at: www.nwohiogreenproducts.org

The Center for Innovative Food Technology
provides technical solutions to companies
involved in the nation’s largest and most
economically significant industry — food
processing,.
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Beyond Packaging: WalMart Unveils Sustainability Index

WalMart will introduce the initiative in three
phases, beginning with a survey of more than
100,000 suppliers around the world. The survey
includes 15 questions that will serve as a tool
for WalMart’s suppliers in hopes to evaluate
their own sustainability efforts. The questions
will focus on four areas: energy and climate;
material efficiency; natural resources; and
people and community.

The company asked top tier U.S. suppliers to
complete the survey by October 1. Outside the
U.S., the company will develop timelines on a
country-by-country basis for suppliers to
complete the survey.

The survey will include simple but powerful
questions covering familiar territory, such as
the location of it’s suppliers’ factories, along
with new areas like water use and solid waste.
The questions aren’t complicated but never
before systematically asked for this kind of
information. The survey is a first step toward
establishing real transparency in the supply
chain.

As a second step, WalMart is helping to create a
consortium that will collaborate with suppliers,
retailers, non-governmental organizations and
government to develop a global database of
information on the lifecycle of products, from
raw materials to disposal. WalMart is providing
the initial funding for the Sustainability Index
Consortium, and all retailers and suppliers are
invited to contribute.

The company will partner with one or more
leading technology companies to create an
open platform that will power the index as well
as establish a single source of data for
evaluating the sustainability of products.
WalMart believes this shared database will
generate opportunities to be more innovative
and will improve the sustainability of products
and processes.

The final step in developing the index will be to
translate the product information into a simple
rating for consumers about the sustainability of
products — apparently a label on the product.
By gathering this data it will provide customers
with the transparency into the quality and
history of products that they don’t have today,
WalMart officials said.

15 Questions for Suppliers
Energy and Climate

1. Have you measured your corporate
greenhouse gas emissions?

2. Are you reporting your greenhouse gas
emissions to the Carbon Disclosure Project?
3. What is your total annual greenhouse gas
emissions reported in the most recent year
measured?

4. Have you set publicly available greenhouse
gas reduction targets?

Material Efficiency

1. If measured, please report the total amount
of solid waste generated from the facilities that
produce product(s) for WalMart for the most
recent year measured.

2. Have you set publicly available solid waste
reduction targets?

3. If measured, please report total water use
from facilities that produce your product(s) for
WalMart for the most recent year measured.

4. Have you set publicly available water use
reduction targets?

Natural Resources

1. Have you established publicly available
sustainability purchasing guidelines for your
direct suppliers that address issues such as
environmental compliance, employment
practices and product/ingredient safety?

2. Have you obtained third party certifications
for any of the products that you sell to
WalMart?

People and Community

1. Do you know the location of 100 percent of
the facilities that produce your product(s)?

2. Before beginning a business relationship with
a manufacturing facility, do you evaluate the
quality of, and capacity for production?

3. Do you have a process for managing social
compliance at the manufacturing level?

4. Do you work with your supply base to
resolve issues found during social compliance
evaluations and also document specific
corrections and improvements?

5. Do you invest in community development
activities in the markets you source from
and/ot operate within?

Disposable Plastic

Interest in biodegradable disposable plastic
items has steadily grown over the last decade.
Disposable packaging materials used to ship
and protect purchased items as well as
disposable containers used for food and drink
are of special interest. The idea that one time
use items can be disposed of with the peace of
mind that they will not remain for centuries in a
landfill, or as litter, is one of the tenets driving
the recent interest in "green" technologies and
lifestyles. With packaging materials, the
reduction in usage of raw materials, re-use and
recycling is, of course, the best route to a
sustainable lifestyle. However, for vatious
reasons, in practice, much of the material ends
up being discarded to a landfill or accidentally
shows up as litter. For these instances, it is
advantageous to have a plastic material that
would biodegrade when exposed to environ-
ments where other biodegradable materials are

undergoing decay.—Author: Rod R. Alire, Chief Scientist FP
International Posted: 08/24/2009

Packaging made from polylactic acid (PLA),
made from corn starch, is a high-clarity material
that can be formed into thermoformed trays,
bottles, films and labels.

Environmental consciousness is influencing
how food processors do business, and nowhere
is the effect more noticeable than in packaging.

USDA Helps To Get More Green
Products To Market—Howard Bernstein

The USDA's BioPreferred “program is about
using ecologically friendly materials as a
replacement for those materials made from
petroleum and other non-renewable resources.

WASHINGTON (WUSA) -- As the Green
movement grows, efforts to make products
from more ecologically sensitive raw materials
are also growing. Tl;lme government has been
buying BioPreferred products in growing
numbers, but, Kate Lewis of the USDA says,
"On the consumer side, I don't think there is a
high awateness of biobased products".

The USDA is working with other government
agencies and the military to make them more
aware of these biobased products. "So a bio-
based product is one that is composed in sig-
nificant part of these renewable agricultural
feed stocks."

This sector of the economy is one that is taking
off, according to Lewis, "we have about 3700
of these designated bio-preferred items, there's
decking materials, building materials, there's
janitorial products both for general cleaning of
offices and large businesses right down to
consumer cleaning appropriate for home use."

Using the massive buying power of the federal
government, The USDA is optimistic that more
and more green products will come to market
and as companies rack up production, that
should help prices come down.

Here's some food for thought. A regular plastic
drinking cup might take thousands of years to
decompose in a landfill, while a compostable
one will take less than 2 years.

Like the Energy Star Label, the USDA is
developing the BioPreferred  label to help
consumers make purchasing biobased products
even easier. Lewis adds, "The products them-
selves really do mean the future. We're growing
an industry and we're helping U.S. farmers look
at developing an industry and stay competitive
in the 21st Centuty. That's a great way to spend
your time. To have a job doing that...it's in-
credibly fulfilling."

According to a USDA press release, there are
currently about 15,000 products in 200
categories that would qualify for this label.

Already, consumers, businesses and govern-
ments can use the online catalogue to find
biological products and to see if the products
they're currently using are a part of the
BioPreferred program. There items include
just about anything you might need, from
bedding and carpets to fertilizers and roof
coatings. Even "road maintenance" products
such as de-icers are listed, to help governments
source biobased products.
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Grandma’s greener than you

For all the hype about being eco-conscious
today, seniors could teach the young about
walking the walk rather than just talking the
talk.—By Laura Vanderkam

85-year-old Gail Lee Martin's recent memoit,
My Flint Hills Childhood. During the Great De-
pression, she reports, companies began selling
feed and flour in colorful sacks, knowing full
well that cash-strapped consumers would turn
the material into children's clothes. In her Kan-
sas town, "we traded sacks with our neighbors
and relatives until we had the required yardage"
for dresses, she writes. Hers was far from the
only family reusing what was possible — not
because recycling was hip but because the fam-
ily lacked the means to do anything else. None-
theless, the result was the same: a lower-impact
lifestyle than most of us buying organic pajamas
can fathom. Indeed, as the current economic
doldrums spatk interest in tales from other
downturns, I'm learning that anyone who lived
through the Great Depression saying "use it up,
wear it out, make it do or do without" has far
more green credibility than the rest of us. We
could learn a lot from these heroes for the
planet in America's senior centers — though
the economy would be in deeper trouble than it
is if too many of us lived as they lived.

Green solutions

For all the dire predictions coming out of the
Great Recession, few doubt that the 1930s had
a sharper effect on people who lived through
them. Unemployment hit 25% in 1933, com-
pared with 9.8% now. Such widespread poverty
forced people neatly out of the cash economy.
As the late Benjamin Roth of Youngstown,
Ohio, wrote in his recently published The Great
Depression: A Diary, "In most cases the people
moving to the farm feel they will at least be sure
of plenty of food for their families."

Talking to older Americans, though, I'm struck
by an irony: Living as frugally as possible dutring
lean times, they often concocted green solu-
tions that we now spend good money trying to
approximate.

To wash my newborn's clothes, for instance,
T've been eyeing Caldrea's sweat pea laundry
detergent made with "plant-detived surfactants"
— allegedly easier on skin and the water supply.
Louise Lovison, 79, on the other hand, tells me
that as she was growing up in the 1930s in Chi-
cago, "there were chemicals to use for house-
cleaning, but who could afford them?" So her
family improvised, collecting scraps of soap in
metal nets, using vinegar instead of bleach,
adding water in which potatoes had been
cooked to the laundry to starch clothes, and
using laundry rinse water to water the plants.

To clean up spills, I recently bought Seventh
Generation paper towels, made from recycled
paper. But Leah Ingram, author of the forth-
coming Suddenly Frugal, reports that "I didn't

even own paper towels until T went to college."
Her "ultimate Yankee mothet," who grew up in
limited circumstances (albeit post-Depression)
in Maine, constantly saved cloth to use as rags.
She also repurposed everything else in her
kitchen: Velveeta cheese boxes became drawer
organizers, and jelly jars became drinking
glasses.

Moving on to the refrigerator, I tend to feel
good about shelling out the extra $2 per dozen
for organic, free-range eggs. But I've got noth-
ing on Depression-era folks who raised their
own chickens and otherwise ate the ultimate
low-impact diet: vegetatian, because they could-
n't afford meat.

While the federal government is urging Ameri-
cans to pay for energy efficiency upgrades to
their homes, the family of Cornelius Votca, 94,
of Mankato, Minn., closed off the upstairs bed-
rooms and the front parlor in their home during
winter months to save heat from the coal or
wood stove. It had to be dark before anyone
could turn the lamps on, and with no radio or
TV, no one was using electricity late into the
night. You don't need a carbon tax when people
lack the funds to pay the going rate for energy
anyway.

This idea of wasting nothing is tough for mod-
ern Americans to get our heads around. Raised
in a consumer economy in which every problem
requires a product, we tend to think "going
green" means buying something. Indeed, mat-
keters have found that people will pay more for
green products, and so "green" has become
synonymous with luxury. Think the Rafael Pelli-
designed Visionaire condos in Manhattan,
rather than, as Valarie Swanson reports of her
late grandfather, Lou Reichel, who was born in
1919 in Columbus, Ohio, building an entire
house — from the door knobs to the cabinets
— out of materials he got at a swap meet. As
her grandfather would say, "Old doesn't mean
trash." It meant clean it up and use it again.

Buying our way through life

Of course, with the average American family
spending annually $6,443 on food, $1,801 on
apparel and services, $8,604 on transportation
and $2,835 on entertainment, the economy as
we know it would tank if consumers lived as
"green" as our grandparents did. And so it be-
hooves us to believe that an eco-trip to the
Galapagos Islands is more environmentally
conscious than that oft-mocked American habit
of not owning a passport and staying put, or
that driving a Prius gives you green cred when
the greenest option is not to own a car. But we
shouldn't fool ourselves that we're doing better
by the earth in this enlightened, relatively abun-
dant age. Between feed-sack dresses and organic
PJs, I think the sack fashions carry the day.

Gillmor’s Bill to
Encourage use of
bio-products,
boosts Ohio Agri-
culture passes
Ohio Senate

Columbus— State Senator Karen Gillmore (R-
Tiffin) announced the Ohio Senate approved
Senate Bill 131. Her bill will create a “Buy-Bio-
Ohio” purchasing program, which would apply
state purchasing preferences to bio-products.
Bio-products are composed wholly or in signifi-
cant pate of biological elements, including
renewable agricultural ~materials such as plant,
animal and marine materials or forestry materi-
als. Gillmore co-sponsored the bill with
Senator Capri Cafaro (D-Hubbard).

Ohio law currently contains several provisions
that give preference to Ohio vendors to supply
state products and materials. Senate Bill 131
would apply these measures to bio-products,
taking money state government is already spend-
ing and putting it back to Ohio’s economy in
addition to providing a boost to the state’s agri-
culture industry.

Under Senate Bill 131, state agencies and institu-
tions of higher education would be required to
give purchasing preference to bio-based products
when a bio-based alternative is available. This
requirement could be waived in cases where the
product is not available within a reasonable pe-
riod of time, fails to meet performance standards
or is available only at an unreasonable price.
Purchases of heating oil, electricity or fuel used
in motor vehicles, would be exempt from the
bills provisions.

The “Buy Bio-Ohio” program outlined in the
Senate Bill 131 would be modeled after the fed-
eral BioPreferredSM program, which involves the
testing and certification of products to establish a
list of approved bio-products in addition to pur-
chasing preference. Senate Bill 131 would rely
on the federal list and certification process to
determine what products are eligible—helping to
speed up implementation of the program and
save the state time and money on testing.

In addition, the bill requires the state to issue a
report each year detailing the number and types
of bio-products purchased under the program
and the amount of money spent by state agencies
and state-supported colleges and universities.

Several Ohio-based companies are already in-
volved in the development and manufacture of
bio-products, including Battelle, Ashland Chemi-
cal, Proctor & Gamble, Sherwin Williams and
Univenture, which is based in Senator Gillmor’s
district.

“The bill had its sponsor testimony in the House
Agriculture and Natural Resources Committee
on Wednesday (Oct. 14) and has a proponent
hearing scheduled for the week of (Oct. 28h).
Everyone involved in working on this bill has a
goal of getting it on the Governor’s desk by the
end of the year and we can only hope there are
no major hiccups to throw us off that course.”
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Northwest Ohio Green Products Center,
a program sponsored by CIFT located at EISC, Inc.

5555 Airport Highway, Suite 100
Toledo, Ohio 43615-7320

Contact: Jim Matzinger
Phone: 419.724.8343 ext. 111
Fax: 419.531.8465
E-mail: jmatzinger@eisc.otg

Website: nwohiogreenproducts.org

The USDA BioPreferredsM Procurement P,fogram Webcast

The Northwest Ohio Green Products Center, |
NOGPC, presents the web based program, "An \
Overview of the USDA BioPreferredS™M Procurement

Program" on Thursday, November 5, 2009 at 9:00 |
am. |

\

The USDA's BioPreferredS™M program is about using |
ecologically friendly materials as a replacement for
those materials made from petroleum and other non- \\
renewable resources. \
This one-hour webcast is free and open to the public. The
audio portion of this webinar is provided through your
choice of Voice over Internet Protocol (VoIP) or telephone
conferencing. Please note that, while VoIP is free, telephone
conferencing is toll-based and participants will be charged at
their standard long-distance rate, just as if they make a regular
long-distance call.

Our presenter is Jim Matzinger, Program Coordinator with the Northwest
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Green Products Center, a program sponsored by the Center for Innovative
Food Technology, CIFT, working to facilitate the development,

manufacture, sale and use of products which are produced using significant levels of renewable

biobased materials. BioPreferredSM

— -

We will also feature a special link to Kate Lewis from the USDA BioPreferredSM Program in Washington, D.C. Kate will be available to answer questions

and provide an update on the new BioPreferredsM labeling program.

The NOGPC provides business and technical assistance to manufacturers, through its partners, in producing biobased products in NW Ohio. It is
NOGPC's mission to create a resource for the private sector by providing an aggressive one-stop assistance center and in promoting the USDA through

the BioPreferredSM Procurement Program.

New and Innovative Agriculture Technologies

Local Health Department on Food Safety

419-823-3099, or pray(@cisc.org.

NW Ohio Ag-Business Breakfast Forum
Upcoming Topics:

If you are a farmer, agribusiness owner, ot supporter of Ohio’s agricultural economy, join us on the third Thursday each month from
7:30-9:00 a.m. for breakfast and informal networking opportunities. Cost is $10 per person. Sorry, no credit cards accepted; cash or

check only. Each month will feature a different speaker and topic. For more information and to register, call or e-mail Paula Ray at

Agricultural Incubator Foundation, 13737 Middleton Pike, Bowling Green, OH 43402, I-75 to S.R. 582 exit 187,

Luckey/Haskins. Tutn West onto State Route 582 (Middleton Pike) and continue approximately 2.2 miles.

Page 4 5% Please consider the environment before printing this newsletter or please print on both sides.




